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These last few months have been busy here at the Chamber of Commerc
and the next several months will be equally busy as the calendar is filled with
many events and programs developed especially for our members. We
encourage you to take advantage of these opportunities for business
promotion, networking, and education.

We started May with the Chick-fil -A Leadercast event. This was the first time

Kathy Mason

Chairman of the Board over 120 people in attendance. A special thanks goes to Chickil-A Owner

Kendra DeOms and New Life Community Church Pastors Jim Goforth and
Gary Willett for working with us on this event.
Leadercast.

The Government Affairs Committee, co-chaired by Jerry Mays and Ted Bostic, organized our annual
Legislative Wrap Up Luncheon scheduled for Friday, May 13, 2011. We continue to appreciate the support
and hard work of our legislators and their willingness to work with us on the issues that affect the business

community.

We have many great Rise and Shine Breakfast programs planned for the spring and summer. In respons

to feedback received from our members, we will offer these programs all throughout the summer again this

year. Programs planned for the next few months include the Workforce Investment Board, City of

Martinsburg, Berkeley County Council, Martinsburg -Ber kel ey County Conventi o
many more interesting topics.

These are just a sampling of the many activities that have been planned for the next several months. Pleas
review the flyers and calendar of events in this newsletter for information on all of the great programs and
events that are scheduled.

As always, please do not hesitate to contact a Chamber Board or Staff member with your questions or
comments. Your support is sincerely appreciated.

Doné6t forget to vote at the Primary Electzf y

martinsburg-berkeley county chamber of commerce

Saturday - November 5, 2011
Martinsburg Mall
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t hat webdve hosted the event i n Mar ns
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Renewing Members - Thank you for your continued support!
Daily Grind Purple Iris Events at Hartwood

Edward Jones Investments, Schewel Furniture Company
Samantha Muncy The Shockey Companies ‘

Girl Scout Council of the T-N-T Services, Inc. Nk (/OV\ ®
Nati onds Capitallom Maidendés I nsuran ﬁﬁ

Horizon Goodwill Industries The Union Sales Company

Orchidstrated Design & Consulting Wells Fargo Advisors -

Panhandle Printing & Design

Major Sponsors Contributing Sponsors
BB&T Bechdel Jewelers
Blue Ridge Community & Technical College Berkeley County Development
Bowles Rice McDavid Graff & Love Authority
Centra Bank Chick -fil -A

. : Detailed Destinations
City '\éﬁgr‘;;ff nK Holiday Inn Martinsburg

Household Savings

_ Essroc . Platinum PR
Firebrand Media Printing Impressions

HMS Technologies The Purple Iris
The Journal
Mountain State University
My Bank!  First United Bank & Trust
nTelos

Sponsorship Opportunities
Annual Dinner

i =
Panhandle Homes of Berkeley County Corporatglé:stljrp])ecsziall); '?%e Golf

Prettyman Broadcasting [P -

Steptoe & Johnson Leadership Berkeley
Susquehanna Bank Rise & Shine Breakfast Programs

Waste Management Tailgating Under the Stars Auction
WVU Hospitals -East Womenos Network

New Chamber Member TALKRADIO WRNR
Northwestern Mutual Financial Network Award -Winning
300 Foxcroft Avenue, Suite 100
Martinsburg, WV 25401 News, Talk & Sports
888-702-3119 24-Hours a Day
Fax: 888-702-2118
chad.denton@nmfn.com AM 740 & Comcast Cable Channel 10
www.chaddenton.nmfn.com Martinsburg, WV
Robert C. Denton, Rep. www.talkradiowrnr.com

Financial Services
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Business Matters

Sponsor
In the

Spotlight

Despite enduring the most challenging period in the last 80 years, BB&T is
strong, profitable and more committed than ever to aggressively helping our
shareholders, clients, communities and employees achieve economic success
and financial security.

By staying true to the vision, mission and values that have guided us for more
than 135 years, our company is weltpositioned for the opportunities we
believe are ahead in 2011 and beyond. We are increasingly confident about
our nationo6s economytandhmafrleedepladcd
stimulus efforts, more certainty about tax policy and other issues in
Washington, and more importantly, greater willingness by businesses to
invest and create jobs.

We believe it is time to turn the page on the tough and somber environment
of the last three years. We believe it is time to look forward with a more
positive attitude. We believe - actually, we know - BB&T is ready to lead the
way to a brighter future: to provide the financial wherewithal for businesses
to grow and to share the knowledge that will empower all of our clients to
reach their financial goals - savi ng or retirement,
overdue vacation.

Because we avoided many of the highrisk mortgages, esoteric investments
and other practices that caused many other financial institutions to falter,
BB&T was one of only three large regional banks in the country to remain
profitable during the nGreat Recess
strongest in the industry. Many of our underlying banking businesses are
performing better than ever. We have enjoyed loan growth among the
industrybés | eaders while also changi
less exposure to real estate and greater focus on less volatile commercial
lending. Our other revenue-producing businesses - ranging from wealth
management to mortgage and specialized lending to sales finances- are
showing strong growth.

The most important role of BB&T, and indeed the banking industry, is to help
families and businesses achieve economic success and financial security. We
are passionate about meeting that responsibility. We are eager to do our part
by helping our clients, our communities and our country regain their footing
and their confidence, and again begin meeting their financial goals. At BB&T,
we firmly believe our best days are ahead.
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Meet Your Board of Directors

Maria Lorensen is serving as a Chamber board member, a post she has held since 2009. She
previously served on the Chamber Board from 19972000. She is currently the development
director at Hospice of the Panhandle, where the primary focus of her work is coordinating the
agencyds fiBuilding the Dreamo capital canrbpdki g
inpatient unit and consolidate office space on 19 acres of land along the Berkeley/Jefferson
County border. Prior to coming to Hospice in October 2008, Lorensen was the editor at The
Journal for 12 years, beginning in 1996. She also worked for six years as the first public
information coordinator in Jefferson County Schools and worked before that in various
capacities at The Journal. She is active with several community and nonprofit organizations,
including Blue Ridge Community and Technical
currently chairs, the United Way Day of Caring committee and Berkeley Community Pride,
where she was a founding member. She is a former director of the Martinsburg/Berkeley County

OF THE PANHANDLE, INC. Library Commission, is a member of the noontime Rotary Club, and sits on the board of MVB
Bank. She is active in her church, St. Josephdés, where she
Finance Council, and has previously taught Sunday school classes and worked in youth ministry. She also is a member of the
Wheeling/Charleston Diocesan School Board. She and her husband, Michael, have been married for 26 years, and they have two
children, Will, 20, and Lauree, 15.

Anthony Zelenka is the Chief Administrative Officer for City Hospital, a position he has held since
March 2008. He joined WVUH -East and City Hospital with over 30 years of healthcare
management experience.

Tony began his career as the Administrator of Sistersville General Hospital in Sistersville, WV. For
a majority of his career, Tony worked for Washington Hospital in Washington, Pennsylvania, where
he served as vice president of clinical support services and plant operations.

Zelenka holds a Master of Health Administration from The Ohio State University, and a Bachelor of ,
)

Arts from Marietta College in Ohio. He also holds a certificate from the Executive Program in 4
Healthcare Financial Management from The Ohio State University. He is a Fellow in the American WVUH-EAST
College of Healthcare Executives (ACHE). Tony has served on the Board of Directors for the CityHospital JEFFERSON

Martinsburg -Berkeley County Chamber of Commerce since 2010.

7 7R Y
cMe Farland Heouse Coents l?ga;

= sheceal hlace for a sheciad lime . . . . » .
R 2 o flacs for a Community Alternatives to Violence
&y : ]Cff rey M ANnor ...ending violence, one home at a time.
Carolyn Zdziera
(304) 263-1890 Executive Director
409 South Queen Street
Martinsburg . W.V. 25401

McFarlandHouseEvents.com
JeffreyM @ McFarlandHouseEvents.com

891 Auto Parts Place, Box 136
Martinsburg, WV 25403
304-262-4424
commav@hotmail.com * commav.org
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¥Spotlight

As the warm weather finally begins to settle in for
a while, Around The Panhandle Magazine can
simply add this seasonal blessing to our list of
things to celebrate this year. Officially launched
in May/June of 2009, we proudly announce two

years of growing success with our May/June 2011
issued available at all ROCS stores in and around
the Panhandle, as well as through subscription.

Around The Panhan drieral§
approach to local business and humartinterest
features has garnered a distribution of ten
thousand copies per issuéd and growing. We take
pride in offering up wonderful articles on the
things to do, places to go, and people to kno
throughout Berkeley, Jefferson, Morgan,
Washington, Hampshire, Grant, and Frederick Counties.

Our bi-monthly publication has become an exciting and proven hometown
source for quality stories and informative extras, as well as a legitimate
platform for | ocal advertisers. We
area through local charities, sponsorships, and fundraisers, and certainly
plan on an even greater involvement in the coming months and years.

The feedback wedve received from ¢t
inspiring and it only serves as further motivation to offer the people of the
Panhandle, and beyond, the most engaging and useful resource we ca
create. From photo contests, to reader write-ins, to caption contests, to an
abundance of AClIlip & Saveod coupons

ORSINI'S only deliver compelling information to our tri -state readership, but to
Ll iUl e st abl i sh relationships and interaf
' been saying it from the start: We
community
around  usd the
people who
support us and
allow us to grow. In return, we promise to provide this area
with a publication that involves its readers as much as it
serves them.

Check out our Facebook page for info on our next Martini . v
and Manicure night at the Yellow Brick Bank. k) i :PAVH“DLE)

-
g
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Our Members

¢+ Smith Elliott Kearns & Company, LLC was + City Hospital is pleased to
named as a regional leaderinAc count i ngopToday amounce that Shelley
100 Firms report. Palkovic, RN was named
Quality Service Award

+ City Hospital is pleased to
announce that Wendy Ross
was named Quality Service
Award winner for February
2011. Pictured with Wendy is
Rick Holsclaw, VP of
information technology at
WVU Hospitals -East.

winner for March 2011. 1.7
Pictured with Shelley is Melanie Riley, OB nurse
manager, and Donna Clews, vice president of patient
care services.

¢+ Decker & Company, PLLC is pleased to announce
that their firm has passed its recent peer review by the
American I nstitute of Cert.i
Peer Review Program.

+ Prettyman Broadcasting is proud to announce that B
WEPM Sports Radio 1340AM received the 2011 ¢ The WVUH -East Regional
Excellence in Broadcasting award as the News/Talk Cancer Program , based at
Station of the Year and 2011 Excellence in City Hospital , was selected
Broadcasting award for Best Newscast by Jeremy Scott by the Commission on Cancer
from the West Virginia Broadcasters Association. to receive its Outstanding

Achievement Award, which
recognizes cancer programs that strive for excellence
in providing quality care to cancer patients. Pictured
left to right: Anthony Zelenka, Dr. Matthew Jones,
Dr. Eric Bonnem, Dr. Timothy Bowers, and Dr.
Terrance Reidy.

* TheWVU Hospitals -East Regional Cancer
Program, based atCity Hospital , has been selected
by the Commission on Cancer to receive its
Outstanding Achievement Award.

+ Scott Draper, owner of Anytime Fitness

Martinsburg , recently donated $1,355 to theBoys & + The Berkeley County Solid Waste Authority has

Girls Club of the Eastern Panhandle. implemented a one year pilot collection of various oils

« Shepherd Un i radiomstationtracénty won at the Grapevine Road Recycling Center.

Radio Show of the Year at the 8th Annual Southern
Entertainment Awards.

* Hospice of the Panhandle recently received a
donation of $5,000 from the Town of Hedgesville,

«  Susquehanna and $15,000 from the Martinsburg Noon Rotary

Bank recently Club .
made a donation e The Berkeley County Council recently named
to the Berkeley Sherry Rankin as the April 2011 Employee of the
County Humane Month.
Society.

¢ Summit Community Bank is pleased to announce

¢ The Berkeley County Solid Waste Authority is that Sara Householder is ¢tF

pleased to announce that they have received $78,107 Club Award for outstanding performance in 2010.
from the Berkeley County Council for the
continued operation and gradual expansion of the ¢ The WV Small Business Week Award winners for
Berkeley County Recycling Program. 2010 included Harry Siegel, HMS Technologies , for

Entrepreneurial Success. Mr. Siegel is also a Region
* For the fourth year in a row, Steptoe & Johnson has Il Award winner among state winners from

been named the recipient of thegndiafid'MdylafdeldWiR, West VirGifia and
Outstanding Pro Bono Representation of West the District of Columbia.
Virginianso.
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Chamber Mixer

Many thanks to CoxHollidaPrice for hosting our April 20 Chamber
Mixer. Over 70 Chamber Members and guests took advantage of the
great networking opportunities and spectacular refreshments. A special
thanks to Fred Hollida and the entire staff of CHP for hosting this event.

The next Chamber Mixer will be hosted by the Berkeley County
Humane Society  on May 18, 2011.

If your business is interested in hosting an upcoming Chamber Mixer,
call 304.267.4841 or chamber@berkeleycounty.org. This is a wonderful
opportunity to showcase your business to other Chamber members and
gives our members the opportunity to network.

Upcoming Chamber Mixers:

June 15 - Maiden Insurance Oultfitters

July 20 - Waste Management

August 17 - MVB Bank

September 21 - Berkeley Senior Services

October19 -Gi rl Scout Council of Nat
November 16 - Bechdel Jewelers

December 21 - Susquehanna Bank

January 18 - RockStar Property Management

February 15 - Martinsburg -Berkeley County Convention &
Visitors Bureau

Stop by the Berkeley County Humane
Society to meet and greet other Chamber

Wednesday :
members and guests. WH
May 18, 2011 some drinks and appeti %
5:00 - 6:30 p.m. bring your business cards. Take advantage of
this opportunity to not only learn more about
our business community, but to network with
BeRkeLEYCouNTY 554 Charles Town Road other business members.
Martinsburg Click here to reqister or

email chamber@berkeleycounty.org

er
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Friday - May 20, 2011

Mark Baldwin, City Manager
City of Martinsburg

AUpdate on th
City of Marting

Friday - May 27, 2011

T.J. VanMeter, Executive Director
Workforce Investment Board

nOoJT
of t

Ot her M
Uni ver

and
h e

7:15 - 7:30 a.m.
7:30 a.m. (SHARP)
8:00 -9:00 a.m.
Holiday Inn Martinsburg
$15 for Chamber Members $23 for Non

- Program

- Coffee & Conversation
- Breakfast Buffet

Click here to register for the May 20 breakfast
Click here_to register for the May 27 breakfast ®

lueRidge

COMMUNITY AND
I\ A

.w
NATIONAL ANK

-Members

WASTE MANAGEMENT

Cancellations will be honored with a full refund if received by 12:00 p.m. on the Thursday

before each breakfast. No

-shows and cancellations after the deadline will be charged the

full price of the breakfast.

brochures and business cards at our office located
at 198 Viking Way.

Visitors enter the Chamber daily to inquire about

different businesses, the community, relocation,
and much more. Members have the opportunity to
reach these visitors by displaying their brochures

in our lobby. More information - 304.267.4841.

Loria L. Headlee

RESIDENTIAL & COMMERCIAL APPRAISER

= SINGLE FAMILY HOMES = COMMERCIAL
= APARTMENT BUILDINGS * ESTATES ®* FARMS
= LARGE TRACTS OF LAND = LOTS
= EMPLOYEE RELOCATION

304-676-8411

loriaheadlee@comcast.net
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wrr
Leddmhlp Ber kele}’ Public Safety & Local Government Day

A Program of the Chamber of Commerce
of Martinsburg and Berkeley County
—_—

The Leadership Berkeley 20107 2011 class met on Tuesday, April 12, 2011 to learn about public safety and local government in
Berkeley County. They began their day at Mountain State University in one of the classrooms.

Domestic Violence within the county was the first topic of
Center, talked about the many issues that women (and men) face related to domestic violence. She described the multitude of
services that are available through the Shenandoah Womenos
Ryan Poe Gavlinski, a lawyer employed with Legal Aid of West Virginia, shared the legal perspectives involved with filing
domestic violence charges.

Leadership Berkeley participants next traveled to the Berkeley
County Centr al Di spatch and t
Department, which are housed in the same building. Mary
Kackley, Director of 9111 Berkeley County Dispatch, showed
the group how 911 calls are answered and routed to the proper
person so that each can be taken care of properly. Corporal
Matthew Rephann explained the workings of the Berkeley
County Sheriffdéds Department an
as well.

Each of the guest speakers encouraged interaction and many
guestions were asked. All participants learned new concepts

about the public safety in Berkeley County.

As part of the local government session of the day, the class visited Martinsburg City Hall and the Berkeley County Judicial
Center. At City Hall, the group met with Mayor George Karos, City Councilman Rodney Woods and City Manager Mark Baldwin.

Mayor Karos gave the group a brief synopsis of his work history along with the history of Martinsburg. Councilman Woods then
explained the boundaries of the City and emphasized the fact that all members of the City Council are basically volunteers (aly
given a small allowance for their services). Mark Baldwin then talked about his responsibilities; how the City operates (income
and expenditures); and that a new Human Resource Director was recently hired to handle their employees benefit package.

We then traveled to the Judicial Center where we
were greeted by County Administrator Deborah
Hammond, and escorted to the Circuit Court by a
deputy who explained the different types of cases
that are held in that court. Our group also visited
t he Magi strateds Court
Members Doug Copenhaver and Elaine Mauck.
The Council discussed how they operate, their
budget and tax structure for the county.

Overall, the day was very informative and well
planned by both the Public Safety and Local
Government planning teams.

Leadership o
Berkeley Italcementi Group MOUSDI'_X%N 0l SuquEhanna

Sponsors UNIVERSI l ' ‘ Susquehanna Bank
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G WVU Online and Onsite Iny the Eastern Panhandle

4;. Graduate Degrees

Athletic Coaching Education Safety Management
Communication Studies School Health Education
- Corporate and Organizational Secondary Education

« Instructional Communication
Elementary Education
Executive MBA.
Instructional Design & Technology
Integrated Marketing Communications

« Science Emphasis

- Social Studies Emphasis
Social Work
Software Engineering
Special Education

Legal Studies « Autism
Nursing - Early Intervention
« Doctorate of Nursing Practice - Gifted

Graduate Certificates (online)

Digital Marketing Communications
Emergency Medicine

Forensic Accounting and Fraud Investigation
Integrated Marketing Communications
Nonprofit Management

Software Engineering

Undergraduate Degree Completion

Multidisciplinary Studies
Nursing RN to BSN
Regents Bachelor of Arts

- Master of Science in Nursing
Physical Education Teacher Education
Public Health
Reading
Rehabilitation Counseling

online.wvu.edu

WVUonline

- Severe/Multiple Disabilities
Sport Management

» Low Vision/Blindness
- Multicategorical

Online Continuing Education

Forensic Science
Genealogy (Beginning and Intermediate)
Substitute Teacher Training (Initial and Renewal)

Disabilities

Questions?
Ask your Eastern Panhandle Enroliment Counselor
(304) 290 - 6335 | Kimberly.Foore@mail.wvu.edu
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Business Plan Can Lead to New
Customers

|
Here are four steps that should set you on a path to finding new customers-- and ’
hopefully to higher sales. \

1. Sell more to existing customers. Generally, that's the quickest path to
healthy growth. The best example I've ever seen is the computer store thal
contacted its entire customer base and reminded them all that they were most likely
overdue for upgrading their data storage, networking gear, printers, software and
computers. This company created a special promotion and cleared some old
inventory in the process.

How could something like that work for your business? The computer store story illustrates how customers can be grateful for
reminders, and be ready to say yes to improved performance. Essentially, there are three parts to it: Determining what you
can offer that relates to your customers and business offering, how to turn it into an event and how to get the message out
customers.

And when you come up with something, put it into the milestones of your business plan. Give it a start date, end date, and a
person in charge. Estimate additional sales so you'll know, for next time, whether you underestimated or overestimated.

2. Review your pricing. Price is the most powerful marketing message you have. What's most important isn't the high or
low of it, but how it matches your strategy.

Some businesses are built around visible low pricing to bring people in and generate higher unit sales, while others offer more
quality and need a higher price to communicate that message. | see far more businesses underpriced than overpriced. A
problem with frequent low pricing is that your business may wind up losing customers who assume your product or service
isn't great because the price doesn't match it.

And if you decide to revise pricing, make sure you reflect that in your sales forecast, and in your marketing messages!
Synchronize what you're saying to your customers with what your price says to your customers. And then, most important,
make sure you deliver the value you promise. Put that into your plan as a task in the milestones.

3. Review your marketing messages. That means both the core content of your message, and how you deliver it. Some
small businesses are turning to social media-- particularly Twitter, Facebook, and LinkedIn -- to spread their messages in

new ways. Others are resurfacing older methods such as email marketing, direct sales, and even direct mail marketing because
they've been neglected for a while.

Find a way to make this effort concrete and measurable in your plan. Add specific measurement, whether it's ads, page views,
web visitors, retweets, Klout.com score, friends, links or whatever. And make sure to track results and follow up on results.

4. Expand into nearby markets. That means either selling something new and different to your existing customer base or
selling what you've always sold to new kinds of customers. Either option is usually more realistic than trying to develop a
completely new product or service while trying to sell it to a different client base than you're used to. You have to look & your
own business and think creatively.

Whatever you decide to do, make sure to add it to your business plan. As much as possible, include measurement and
tracking so you can tell if you've successfully implemented the new plan. Then you follow up and review actual results
regularly so you can see what's going right and what isn't, and make the necessary adjustments.

By: Tim Berry, www.entrepreneur.com


http://www.entrepreneur.com/article/219529##
http://www.entrepreneur.com/article/219529##
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Community Events

¢+ Now through June 10 - John Adams Unbound A
Traveling Exhibit at the Martinsburg -Berkeley County
Public Libraries. For more information, call
304.267.8933.

¢+ May14 & 21 - WVU Hospitals-E a s t
Knock Out Breast Cancero
clinics. For more information, call 304.264.1297 or
304.724.5647.

AToget her

¢ May 13-15 & 20 -22 - 1776 The Musicalat the Apollo
Civic Theatre. For more information, call 304.263.6766
or www.apollo-theatre.org.

¢ Saturday, May 14 - 3rd Annual Grove Center-
EastRidge Yard Sale. For more information, contact
Sharon Barahona at 304.702.7461.

¢ Saturday, May 21 - Camp Frame Chicken BBQ. For
more information, call Dennis Barron at 304.876.9026.

¢ Saturday, May 21 - Letterkenny Army Depot Armed
Forces Day Celebration. For more information, call
717.267.9356 or leadpao@conus.army.mil.

¢ May 23 through July 1 - Sir Speedy Printing and
Mar keting Services fASweet
more information, call 304.267.0703.

Si

¢+ May?28&29 -WV Wine & Arts Festival. For more
information, call 304.264.8801 or www.travelwv.com.

¢+ Saturday, June 4 - 5th Annual North Mountain Arts
Festival. For more information, visit
www.northmountainarts.com.

¢ Saturday, June 11 - Thunder Over the Blue Ridge 2011
C-5K Run. For more information, visit
www.martinsburgairshow.com/c5k.

e Saturday, June 11 - Morgan Cabin Spring Festival.
For more information, call 304.229.5430.

s Saturday, June 11 - Big Bad Burger Contest. For more
information, visit www.mountainstatemeats.com.

¢+ Saturday, June 11 - ROCS Classic Norwalk Soap Box
Derby. For more information, call Dina Edwards at
304.261.5396.

Pagel4

June 23 -26 - WV Rumble in the Valley to benefit Kids
for Christmas. For more information, visit
www.wvrumbleinthevalley.com.

Saturday, July 9 - Bloomin Bash to benefit the
\Berkel€yaCounty Humane Society. For more

di s c dnformationmsin e, hillbillydaylilies.com.

Sunday, July 10 - Berkeley County Historical Society
Annual Picnic. For more information, visit

www.bchs.org.

Friday,July15 -fiGi rl s Ni ght Out o
Martinsburg. For more information, call Main Street
Martinsburg at 304.262.4200 or
www.mainstreetmartinsburg.com.

July 30 - August 7 - Berkeley County Youth Fair. For
more information, call 304.263.5869 or
www.berkeleycountyyouthfair.org.

Advertising Opportunities in

Business Matters
Business Card - $30
1/4 Page (shown here) - $50

1/2 Page - $75

Full -Page - $125

304.267.4841

amy@berkeleycounty.org
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HAGERSTDWN SUNS

we
Chamber of Commerce

of Martinsburg and Berkeley County
e

CHAMBER NIGHT

At Municipal Stadium

Tuesday, June 7, 2011 | 7:05 p.m.
Greensboro Grasshoppers (Florida Marlins affiliate)

Cost: $15/per person (all ages)
Includes Dinner & Game
Dinner: 6:00-7:30 p.m.

All-you-can eat buffet of hot dogs, hamburgers,
chicken, corn on the cob, potato chips,
soft drinks & water.

Free transportation to &

@DETAILED from the game will be
DESTINATIONS  available ~ limited seating

'o i PROFESSIONAL GROUND TRANSPORTATION SERVICE Ca ] l wflf 3 04' 267.4 841

TICKET ORDER
INFORMATION

NAMES OF ATTENDEES:

BUSINESS:
EMAIL:

Reservation Deadline — May 31, 2011
Refund cannot be made on cancellations after this date

Click here to reqister

PAYMENT INFORMATION

NUMBER OF TICKETS: x $15 TOTAL:
CASH: CHECK: BILL ME:
(checks payable to Martinsburg-Berkeley County Chamber of Commerce)
CREDIT CARD: _ DISCOVER ___MC _ VISA
CARD #: EXP:
Name on Card: Signature

Martinsburg-Berkeley County Chamber of Commerce
l 198 Viking Way — Martinsburg, WV 25401

304.267.4841 chamber@berkeleycounty.org
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